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Integrating Artificial Intelligence for B2B Environment 

Today, one of the most widely discussed and fast-moving technologies is artificial intelligence (AI). The adoption of AI in business- 
to-business (B2B) marketing will not only help businesses, but also empower customers by providing added value and unexpected 
benefits to their user experience. There seems to be a sense of agreement among experts that this technology will have serious 
business implications in the next five to ten years, and the joint use of this technology with B2B might alter the tech and business 
paradigm significantly enough for business leaders to take more notice of developments in this sphere. 

 
Large volumes of data are an AI system’s natural habitat. If you have a lot of data you need help capturing value from, AI could be 
a good fit. That’s because AI not only analyses large volumes of data, but also reveals insights that human analysts or traditional 
data tools miss. These insights can drive both major cost reductions and revenue increases. Not to mention, there may be 
business opportunities that you didn’t even realise were possibilities. It’s just another reason why so many B2B marketers are 
turning to AI in various areas of their operations. There are plenty of ways to apply the power of AI, if you know where to look, and 
in this Special Issue we aim to highlight the areas where AI might be used to support the B2B environment. 

 
 

Topics of interest include, but are not limited to: 

– AI Marketplaces 

– Lead Scoring and Predictive Analytics 

– Automated Email Conversations 

– Investment Management Platforms 

– Customer Insights 

– Behavioral Analysis 

– Marketing Funnel 

– Artificial Intelligence for Leads Generation 

– Artificial Intelligence for B2B Marketing 

 
 

– Knowledge-based marketing and User knowledge 

– Image and video processing services 

– Language processing services 

– Digital marketing 
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